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INSIGHT NINGBO

Striving towards a modern
coastal metropolis . .
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Young Voluntegers
Bring Ningbo’ s}
“Cloudside” Village
Into Global Spotlight

On a late autumn morning in
Dayan Town, Fenghua, the mist still
clings to the rooftops as a group of
young people shoulder their camera
gear and make their way along the
stone paved lanes of Xifan Village.
In front of the lens, Wang Hanhan,
born in the late 1990s and educated
abroad, speaks fluent French while
introducing the ancient tree at the
village entrance. As she talks, the
camera slowly opens onto a tapestry
of dark tiled roofs, whitewashed
walls, and rolling hills brushed with
autumn colors.
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This is a typical weekend
morning for the “Cloudside” youth
volunteer team, and one small

scene from their ongoing mission to
share the stories of China’ s coun-
tryside with the world.
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The project began in 2019.
The spark came after Wang upload-
ed a video on YouTube showcasing
the landscape of her hometown.
When she saw comments doubting
its authenticity— “This doesn’ t
look like China” —she decided it
was time to use her camera to chal-
lenge stereotypes.
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“People still imagined rural
China as muddy roads and shabby
houses,” Wang recalls. Dayan
Town, however, has natural beauty
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and cultural depth that could rival
many European villages—yet it re-
mained almost invisible on the glob-
al stage.
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In response, she launched a
call for “Spend a Day in My Home-
town” videos, which quickly drew
the participation of overseas stu-
dents and domestic media profes-
sionals.
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As the project’ s influence
grew, a group of these young cre-
ators  formally established the
Cloudside Youth Volunteer Service
Team in Fenghua District.
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Since then, this team—made
up mainly of people under 35— has
been systematically blending stories
of rural revitalization with interna-
tional volunteerism, forging a new
grassroots pathway for people- to-
people diplomacy.
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They document the mountains,
rivers, villages, and scenes of life
through their lenses, publishing orig-
inal content in English, French, Ko-
rean, and other languages on plat-
forms such as YouTube and TikTok:
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“Young Creators Interpret the
Countryside” features rural entrepre-
neurs who share stories of new indus-
tries taking shape in the villages.
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“Interaction Through Narra-
uses cinematic storytelling to
capture the beauty of 218 rural loca-
tions. Notably, a drone video by lo-
cal youth Zhou Yuquan received a
repost and praise from Foreign Min-
istry spokesperson Mao Ning.
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“Old Places, New Looks” in-
vites 15 international friends who
once visited rural China to return
and share, via livestreams, how
those places have transformed.
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“Media Perspectives on the
Countryside” compiles 82 positive
stories on rural China produced by
international news outlets, including
Reuters and Agence France-Presse.
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Last year, the film “Moments
We Shared” brought this small
town tucked between mountains
and sea to audiences across the
world. Riding the wave, the team
launched the “China’ s Cloudside
Town” campaign across domestic
and international social media. The
videos amassed more than 100 mil-
lion views and were later picked up

by China Central Television.
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Six years of persistence has
brought tangible change. Dayan
Town’ s annual visitor numbers
have jumped from 80,000 before
the project to 300,000 today, and lo-
cal homestays have seen occupancy
rates rise by 40%. More important-
ly, volunteers now come from more
than 20 countries and regions, and
the team’ s overseas video views
have surpassed 320 million. Increas-
ingly, foreign viewers are becoming
international communication volun-
teers themselves.
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“Strong youth make a strong
country; thriving villages make a
thriving nation.” The words stand
on the wall of the “Cloudside”
studio. And today, this young team
is finding its own way to make
sure the world sees this little vil-
lage in Zhejiang. It is quietly help-
ing Dayan Town find its place on
the global map.
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