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Poles to Prosperity:

Striving towards a modern

A 920 Million Yuan Success
in Ice and Snow Economy

coastal metropolis . .
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The 9th Asian Winter Games Harbin
2025 recently concluded with great suc-
cess, while the southern town of Shen-
zhen, located in Ninghai County, Ningbo,
continues to craft its own winter legacy in
the winter sports equipment market.
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On the ski slopes, slender poles are
indispensable tools for skiers, aiding in
balance, direction changes, and move-
ment control. These 1-meter-long “poles”
have given rise to a thriving industry in
Shenzhen, with an annual production val-
ue exceeding 920 million yuan. Remark-
ably, seven out of every ten ski poles ex-
ported from China are made here.
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On February 11, while much of the
country was still immersed in Chinese
New Year festivities, production lines at
Liming Metal Products Co., Ltd. were al-
ready operating at full capacity. “These
months are the peak season for winter
sports in Europe and North America;
what’ s more, thanks to the Harbin Winter
Games, our ski equipment factory has
seen a surge in business,” introduced a
representative from Liming Metal. “Our
products are mainly exported to Germa-
ny, Finland, Norway, and the United
States, and are featured in large retail
chains like Costco, Target, and Walmart.”
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Shenzhen Town is home to 34 com-
panies like Liming Metal, collectively
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Diyijian Ski Resort of Ninghai County, Ningbo. (Photo: Yan Long)

producing 15 million ski poles annually,
accounting for over 60% of the global
market share. This small town, situated at
29 degrees north latitude, has become
well- known as China’ s largest produc-
tion cluster of ski poles.
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In comparison to northern cities,
Ningbo - located in the south wing of
China’s Yangtze River Delta — lacks nat-
ural snow and ice resources, making it
challenging to tap into the winter sports
market. Yet, it has managed to build a
thriving industry with foresight and inno-
vation. This forward- thinking approach
has been evident in the industrial transfor-
mation of Shenzhen.
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At the end of the 20th century, Shen-
zhen boasted a booming cookware indus-
try and brought wealth to local residents.
However, the increasingly saturated cook-
ware market necessitated a pressing in-
dustrial transformation. Around 2000,
many local entrepreneurs began introduc-
ing the manufacture of sports poles, pio-
neering the industry domestically. Over
the following two decades, these compa-
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nies focused on innovating products, es-
tablishing comprehensive supply chains,
improving quality standards, and expand-
ing both domestic and international mar-
kets. This evolution allowed them to tran-
sition from operating solely as OEMs
(Original Equipment Manufacturers) to
creating self-owned brands, earning Shen-
zhen the title of “Hometown of China’ s
Sports Poles” in 2015. Today, besides ski
poles, Shenzhen’ s ski boots, sleds, and
other winter sports gear are also popular
in international markets.
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The boom of Shenzhen’ s winter
sports industry has
sparked a “snowball effect” in Ninghai’ s

equipment also
economy. With the opening of Diyijian
Ski Resort and several indoor ice rinks,
Ninghai has witnessed an economic syn-
ergy between manufacturing and tourism.
This development has attracted attention
from Jilin Province, a northern hub for
winter sports. Recently, a delegation from
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Jilin visited Shenzhen to explore poten-
tial cooperation opportunities. A member
of the delegation explained, “Our goal is
to explore how we can extend the winter
sports supply chain, starting with snow
equipment manufacturing, and see if
there are opportunities for collaboration
that can complement the strengths of both
the northern and southern regions.”
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The two- decade transformation of
Shenzhen Town - from small- town
workshops to the global market, and from
manufacturing to a full-fledged industrial
ecosystem - demonstrates that the poten-
tial of the snow sports economy is not
bound by latitude, but by the spark of in-
novation. Ski equipment exports via
Ningbo Port, according to Ningbo Cus-
toms, surged to 132 million yuan in
2024, with 115 million yuan recorded be-
tween July and December alone, driven
by peak seasonal demand. These "Made-
in- Ningbo" products are now reaching
global markets, demonstrating to the
world the tremendous potential of the
Snow sports economy in warmer regions.
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