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New Products, New Tactics

By Jin Yuhan

The 9th China International
Import Expo (CIIE) runs in
Shanghai from November 5 to
10, with exhibitors and buyers
from across the globe gathering
once again for what has become
an annual rendezvous to tap into
China's openness.

This year the Ningbo trade
delegation is shopping across
technical equipment, consumer
goods, agricultural and food
products, trade in services,
medical devices, health products,
automobiles, and smart mobility.
More than 5,000 Ningbo buyers
are here, hunting for the world's
best.

Ningbo  Companies
Rush Fresh Offerings

Less than an hour after the
pavilion opened, Zheng Yao,
general manager of Jiexiya
(Ningbo) International Trade Co.,
Ltd., had already sold the first
piece from the company's latest
collection of Czech crystal jew-
elry in China.

"One of our biggest high-
lights this year is a jewelry col-
lection making its debut in China,
" Zheng said. The whole line is
on show for the first time, with
brooches, bracelets and rings
priced at one or two hundred yuan
up to necklaces that cost several
thousand. "Czech crystal is world
famous. Customers have long
been asking us to make crystal
jewelry, so this year we brought
that category to the show."

Crystal glasses are still
Jiexiya's signature product. On
the floor, a veteran Czech artisan
first sketched a pattern on a
goblet with a pen, then ran it
through a machine that engraved
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along the lines, drawing fine,
delicate designs on the surface.

"Showing it up close lets
customers appreciate the century-
old craftsmanship better. We
could also fulfill customization
requests," Zheng said. "If some-
one wants their name engraved
on a goblet, we can do it right
there on the spot."

Jiexiya has taken part in all
nine editions of the CIIE, and its
booth has grown every year.
"Customers keep asking 'can you
bring more products to the show?'
We also want to reach new con-
sumer markets beyond the cor-
porate gifting and collectibles
we're strong at," Zheng said.

Ningbo buyers are not only

watch livestreams. These online

Ningbo Buyers Hit the CI1E

on display are already deployed
and operating at scale at major
automakers and auto suppliers.

He said taking part in the CI-
IE is largely about letting more
overseas visitors see how far Chi-
na's humanoid robots have actually
come. "Overseas people judge
what's happening here mostly from
what they see online—some of it
exaggerated, some of it too bleak.
They don't know what these robots
can and can't do in specific sce-
narios," Xun said. They want to
use live, case-based demonstrations
to break through that gap.

"The dexterity of the move-
ments is impressive," said Mert
Orham Astam, founder of Nether-
lands- based HaptonTech, which
makes tactile materials and novel
flexible materials. He is talking
with the Zhejiang team about
whether his company's materials
could be used for the robots' con-
tact surfaces—"making the hands
and surfaces look more lifelike and
work better".

A Zhejiang Humanoid Robot
executive said the center prefers to
tie its R&D directly to customers
and work with them on the factory

exploring new categories and
industries but also testing new
ways to sell.

"The CIIE and e-commerce
are now tightly woven together,"
said Duan Xiaohong, general
manager of Ningbo Imported
Goods Exhibition & Trade Cen-
ter Co., Ltd. "Almost every
booth is running livestreams that
tie into online platforms."

Duan sees this as a shift in

channels, in turn, bring more
people back to the booth, creat-
ing a cycle of engagement be-
tween online and offline channels.

Product strategy is shifting
too. "In the past our lineup
leaned heavily on traditional
wines, but competition has gotten
fiercer over the past two or three
years, so we're actively changing

floor. In his view, accumulating
data from specific industries and
refining models for those use cases
is the most important task right now.

For Chinese companies going
global, the CIIE is an efficient
springboard. Zhejiang Humanoid
Robot has already stepped abroad:
it has customers in Germany,
France, Italy and Spain, and next
year will shift more of its effort to
the Southeast Asian market.

Robots Show Up to
Work

Walk into the Al pavilion in
Hall 3, and the robots have taken
over.

Making its first appearance
at the CIIE, Zhejiang Humanoid
Robot Innovation Center is
demonstrating three industrial use

how people exhibit: booths are

no longer just places to lay out

samples and wait for buyers.
Instead, exhibitors use them to
draw visitors into a broader on-
line experience,
them to follow their WeChat ac-

counts, visit online stores and

encouraging

course—exploring newer, lighter,
healthier products," Duan said.
According to Ningbo Cus-

toms, trade between Ningbo and

Central and Eastern European
countries reached 47.85 billion
yuan in the first three quarters
of this year, up 5.3% year on
year.

By Zhao Yu

A shipment of 100 car-
tons containing 2,000 boxes of
Xiufenglou steamed rice cakes
has cleared customs in Shang-
hai and is preparing to depart
by sea for Oakland, California.
The shipment marks the first
time this traditional Ningbo
specialty has entered an over-
seas market, opening a new
channel for local food produc-
ers to reach international con-
sumers.

For many Ningbo resi-
dents, these steamed rice cakes
are a taste of home. Made by
grinding rice into a slurry, fer-
mentating with rice wine
starter and steaming, they
emerge from the steamer with
their tops split open like blos-
soming flowers. Soft, mildly
sweet and pleasantly chewy,
they are a familiar part of the
city's food culture.

The exporter, Ningbo Xi-
ufenglou Food Co., Ltd., is
based in Jiulonghu Town,

Zhenhai District. The company
continues to use traditional
natural fermentation with rice
wine starter. Its products are
flash- frozen to preserve their
freshness and sold throughout
China.

For Xiufenglou, a small
business making its first move
into overseas markets, export
requirements initially posed a
challenge. The company was
unfamiliar with overseas mar-
ket access rules, export regis-
tration procedures and foreign
labeling standards. These re-
quirements had made the
prospect of exporting seem
daunting to Shi Limin, head of
the company.

"I've been making these
rice cakes for years and have
always wanted to bring this
taste of home to overseas Chi-
nese communities. But when
we started looking into ex-
porting, we realized that regis-
tration procedures, overseas
regulations and other require-
ments were all new to us," Shi

Ningbo's Traditional Steamed Rice
Cakes Set for US Market
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said.

After learning of the com-
pany's plans, Zhenhai Customs,
part of Ningbo Customs, stepped
in with tailored guidance. It
helped the company complete the
registration required for export
food manufacturers and reviewed
the food safety regulations and
labeling requirements of the US

market.

Customs officials also re-
viewed key stages of production,
including the inspection of in-
coming  rice, fermentation,
steaming, cooling, quick-freezing
and cold storage, helping the
company strengthen food safety
controls throughout the produc-
tion process.

cases already proven on real
production lines.

"It's like moving a minia-
ture factory onto the show floor,"
said Mr. Xun, who heads the
center's overseas business. The
solutions for manufacturing,
smart logistics, biochemical lab
work, and smart garment-making

International

From January to July this
year, operating revenue from
Ningbo's core Al industry rose
20.5% year on year, with sub-sec-
tors such as computing services,
algorithmic models and smart ter-
minals up 20.1% , 34.2% and
17.7% respectively.

Delegation  Visits

Ningbo Zhoushan Port to See Smart,

Green Operations

By Jin Lu

Nearly 200 Chinese and
international guests visited the
Meishan terminal of Ningbo
Zhoushan Port on the morning
of November 3 to see how the
port uses smart technologies and
clean energy to handle cargo
and connect businesses with
global markets.

One of the port's key ter-
minals, Meishan is the first ter-
minal in Zhejiang to run entirely
on electricity generated from
renewable sources. Visitors saw
wind turbines, remotely operat-
ed quay cranes and automated
container trucks working to-
gether to keep cargo moving.

The terminal has an inte-
grated system combining wind
and solar power with energy
storage. Its automated equip-
ment includes 38 remotely op-
erated quay cranes, 137 re-
motely operated gantry cranes
and 130 smart container trucks.

Said Karimi, mayor of Er-
rachidia, Morocco, praised the
terminal's well- organized oper-
ations and efficient manage-

ment. The founder of New
Zealand-based company UNIQ,
was impressed by its scale,
clean facilities and highly auto-
mated, all- electric cargo- han-
dling operations.

The delegation also visited
the China (Meishan) Interna-
tional Cold Chain Supply Chain
Project, a cold- storage facility
with a capacity of 500,000 cubic
meters that serves clients in
more than 20 countries.

The visit also provided an
opportunity to explore future
cooperation. A Maldivian gov-
ernment official expressed in-
terest in working with Ningbo
on smart port development, re-
newable energy and digital
governance. The Maldives is
considering developing Laamu
Atoll into a cargo transshipment
hub.
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