
By Jin Yuhan

At the Zhejiang Week -
Ningbo Day event at Expo
2025 Osaka, the centerpiece
was a 14-meter digital scroll.
The large-scale screen seam-
lessly blended ancient East-
ern Zhejiang landscapes,
originally painted by a Japa-
nese monk centuries ago,
with images of modern- day
Ningbo. Scenes from the
bustling wharves of Sanji-
angkou and vibrant street life
from 500 years ago were
juxtaposed with the colossal
vessels of Ningbo Zhoushan
Port and the intricate carv-
ings of Tianyige Library,
creating a striking fusion of
past and present.

This cultural presenta-
tion underscores Ningbo's in-
novative approach—leverag-
ing its rich, centuries-old her-
itage to build emotional con-
nections, foster cultural reso-
nance, and strengthen global
partnerships between cities.

Merging Tradition
with Innovation to
Score New Deals

At Expo 2025 Osaka,
Ningbo Light Year Sosun
Group showcased its inno-
vative solar roof tiles, high-
lighting their installation in
Li'ao Village, nestled in the
Siming Mountains of Ning-
bo. The village's rooftops are
now covered with the com-
pany's photovoltaic tiles,
seamlessly blending with the
traditional upturned eaves of
Siming-style homes.

These photovoltaic tiles
not only generate clean en-
ergy but also provide a
steady income for the local
villagers. The project has
garnered international recog-
nition, including accolades
from the UN's "Global Best
Practice in Poverty Reduc-
tion" and inclusion in the
International Energy Agen-
cy's photovoltaic community
case studies.

"When Japanese clients
saw how our PV panels har-
monize with Li'ao's natural
scenery, they realized that we
are not just making technol-
ogy—we are exploring the
Eastern philosophy of human-

nature coexistence," said Ji-
ang Chunxiang, a spokesper-
son for the company.

Culture, as a powerful
means of expression, plays a
key role in raising global
awareness of a city's values.
"Culture acts as a catalyst,
facilitating global dialogue
on green technology," noted
Ma Yiming, founder of
Ningbo Topcentral New Ma-
terial Co., Ltd.

At the expo, Ma intro-
duced a new marine plastic
pollution control initiative.
The company salvages plas-
tics from the ocean and
transforms them into new
materials, creating everyday
items like T-shirts and elec-
tric toothbrushes. This gave
Japanese visitors a tangible
understanding of how waste
can be repurposed into valu-
able goods.

As Ningbo's sole indus-
trial representative, Topcen-
tral signed a partnership
agreement with Japan's Toray
Industries and received at-
tention from NGOs and other
global brands.

"Technology speaks to
logic, while culture speaks to
the heart," Ma reflected.
"When eco- innovation meets
cultural heritage, not only
does our client list grow, but
Ningbo's identity as an

'ocean city' also gains global
recognition."

Eastern Culture's
Global Appeal

A French tourist stood
in awe before the artwork
Ningbo Panorama. "I thought
this was a painting at first,
but it's a work of embroidery.
How fascinating," she re-
marked. Freja Nielsen, a
Nordic designer, was equally
impressed, saying, "Eastern
aesthetics can be a universal
language, even without
translation."

Technology is playing a
key role in presenting tradi-
tional culture in new, im-
mersive ways. One example
is the digital scroll animated
through advanced restoration
technology. This dynamic
display allows viewers to
experience Ningbo's rich
history as a hub on the Mar-
itime Silk Road. Another
standout exhibit—a 1:30
scale model of an ancient
ship—features a movable
rudder and multi-story deck,
offering an interactive look at
centuries- old nautical engi-
neering. This model quickly
became one of the exhibit's
most popular attractions.

Ningbo's cultural offer-
ings also extend to its cui-

sine. Visitors sampled local
delicacies, including Ningbo
Tangyuan—sweet glutinous rice
balls—and pastries made from
the city's signature waxberries.
These food items left a lasting
impression on attendees.

These creative presenta-
tions of Ningbo's culture high-
light the city's commitment to
blending tradition with modern
technology, making its legacy
accessible to a global audience.
By incorporating cutting- edge
tech and contemporary sensi-
bilities, the city brings its his-
tory to life for a new genera-
tion of visitors.

During the Zhejiang Week
Ningbo Day event, Ningbo also
gifted copies of works by the
philosopher Wang Yangming
from the Siming Library collec-
tion to its sister cities in Japan—
Nagaokakyo, Ueda, and Masu-
da. Xue Jian, Consul General at
the Consulate General of China
in Osaka, praised the book-giv-
ing initiative, calling it "rich in
historical and cultural value, a
truly successful scheme".

Tangible Progress
with Innovative Ap-
proach

Ningbo's city motto — "A
City of Culture and a Gateway
to the World" — is materializ-
ing through tangible growth,

highlighted by a 12% increase
in temporary overseas visitors
and a 27.64% rise in inbound
passengers at Ningbo Lishe In-
ternational Airport. This prog-
ress is the direct result of the
city's strategic use of its rich
cultural heritage, cutting- edge
technological strengths, and
government support.

The recent success at Ex-
po 2025 Osaka exemplifies
these achievements. By show-
casing Ningbo's compelling
culture, local companies have
gained recognition for their
technologies, forged interna-
tional partnerships, and secured
new business deals.

In addition to Expo 2025,
Ningbo is committed to build-
ing sustainable, long- term
growth. A recent initiative will
see over 2,000 Ningbo compa-
nies participate in exhibitions
across 45 countries and regions
this year, including 14 key
Japanese trade fairs.

"Ningbo's partnership with
Japan is evolving into dynamic
collaboration through these in-
novative strategies," said Fang
Wei, Deputy Consul General at
the Consulate General of China
in Osaka. As Ningbo navigates
this new historical phase, it is
propelled by its cultural legacy,
steering an innovative
course in the era of glo-
balization.

Ningbo's Fusion of Culture and Innovation
Makes Waves at Expo 2025 Osaka

By Jin Lu

On the morning of July
15, more than 20 Chinese
and international students
from the Business School of
Ningbo University traveled
to Sizhang Village in Feng-
hua District to take part in
an agricultural activity—
harvesting lotus flowers and
seed pods straight from the
pond. Wearing rubber waders
and carrying specialized
shears, the students worked
through the muggy summer
air, carefully clipping lotus
buds and pods under the
guidance of local farmers.

The activity is part of the
Business School's practical
learning model, which em-
phasizes hands-on experienc-
es in real-world settings. Since
forming a partnership with the
Communist Youth League of
Jinping Subdistrict last year,
the school has been sending
groups of students into local
communities each month for
immersive fieldwork.

As dawn broke over the
lush lotus fields, students
gathered for a safety briefing
from a local farmer. Zeina
Saeed, a Sudanese student
still in her teens, was the first
to step into the muddy water,

only to find herself stuck in
the thick silt. With a farmer's
help, she managed to free
herself and carry on. "Now I
truly understand how hard
lotus harvesting is," she said.

"I felt like I'd stepped
into one of those ancient Chi-
nese poems about lotuses,"
said William Leslie, a student
from Indonesia. "I'd love to
join more of these experi-
ences—they really help my
Mandarin, and Ningbo is
such a great place."

After the harvest, stu-
dents packed up their lotus
flowers and pods and
brought them to downtown

Fenghua for a charity sale.
All proceeds were donated to
local children they had pre-

viously been paired with
through a a community sup-
port program.

International Students Join Lotus HarInternational Students Join Lotus Har--
vest for Charity Salevest for Charity Sale
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SPOTLIGHT

By Zhao Yu

Amid rows of lush peach trees, Ying
Kehui—head of Fenghua's Jiu'ao Peach
Orchard—bends down with a wicker basket
in hand, scanning the branches. Spotting a
ripe peach protected by yellow paper
wrapping, he carefully plucks it and places
it in the basket. "This is our best-seller—the
'Hujing Milu' peach. It's known for its high
sugar content, juiciness, and rich aroma,"
said Ying. "Since last weekend, we've been
selling over 400 boxes a day."

Now 30, Ying returned to his home-
town four years ago, leaving behind a ca-
reer as a project manager in Hangzhou.
Taking over the family peach business, he
now manages 10 hectares of orchards on
the rolling hills of Waiying Village, Jinping
Subdistrict.

"Kehui lives at the base of the hill.
During the day, he's out there picking,
sorting, and packing peaches with the team.
At night, he's handling orders and talking
to clients. He has all his meals there too,"
said Ying Xiaohuan, a fellow villager.

Since 2021, Ying has introduced new
peach varieties and adopted a range of
modern techniques—like integrated water-
fertilizer systems, rail carts for transporting
the fruits up and down hilly terrain, and
selling his harvests online.

"Even though my job title has
changed, my commitment to learning and
innovation hasn't," he said. To improve
quality, Ying developed a detailed orchard
management manual, covering everything
from tree density per unit of land to prun-
ing schedules and techniques. "In the past,
people relied on intuition and experience to
decide how much water or fertilizer to use,
" he explained, pointing to the mulch film
covering the soil. "Now, with new tools,
we're farming scientifically. The film helps
regulate temperature and moisture, and
keeps heavy rains from reducing the
peaches' sweetness."

As he upgrades the Jiu'ao Orchard,
Ying is also helping his neighbors get
ahead. In addition to creating jobs, he helps
other farmers market their harvests. "Kehui
is warm, sincere, and incredibly capable—
he knows how to grow and sell peaches,"
said Ying Shenghao, Party branch secretary
of Waiying Village.

Last year, Jiu'ao Orchard brought in
more than 3 million yuan in peach sales.
Ying also helped more than 50 neighboring
farming families increase their income.

Building a "shared orchard of pros-
perity" is one of Ying's long- term goals.
After four years of hard work, he has de-
veloped a replicable, standardized produc-
tion model. Jiu'ao peaches are now sold in
over 50 cities across China—and even ex-
ported to the Middle East. "We need to not
only grow great peaches, but also market
them effectively," Ying said. "That means
being open to new varieties, technologies,
and business models."

When the time is right, he hopes to
apply the Jiu'ao model to other orchards in
the region, increasing shared prosperity
across Fenghua.

Peaches and Progress:
How One Grower is
Cultivating Shared
Prosperity

International students take part in harvesting lotus flowers
and seed pods straight from the pond.
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The Zhejiang Week - Ningbo Day event at Expo 2025 Osaka. [Photo provided to Ningbo Times]


