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# Ningbo Companies on the Global Stage

Bridging Markets and 1

nnovation

in China-CEEC Cooperation

By Jin Lu

The 4th China- Central
and Eastern European Coun-
tries (CEEC) Expo and Inter-
national Consumer Goods Fair
is set to take place in Ningbo
from May 22 to 25. As the
only national-level expo dedi-
cated to fostering partnership
between China and CEE
countries, the event serves as a
key platform for deepening
two-way cooperation.

Through the past three
editions, Ningbo has built a
reputation as an open and dy-
namic hub for international
business, where high expecta-
tions meet tangible results.
This success has helped estab-
lish the "Ningbo Model" for
China- CEEC collaboration,
solidifying the city's role as a
gateway for trade and ex-
change.

As the expo returns on
May 22, it will once again
connect markets across Eur-
asia, turning opportunities into
partnerships and amplifying
China's voice on the global
stage.

Faster Routes, Stron-
ger Links

In early March, the vessel
"Jia Hua Ningbo" departed
from the Ningbo Zhoushan
Port, carrying 325 containers
of lithium batteries to Wil-
helmshaven, Germany. This
marked the restart of the China-
Europe  Express  Shipping
Route, the fastest sea route
from the Yangtze River Delta
to Europe.

Upon arrival, the cargo is
efficiently distributed via road,
rail, or river to Hungary, Po-
land, and other destinations,
completing the journey in just
30 days—about 30% faster
than before.

Meanwhile, at the Ningbo
Zhoushan Port's Meishan Ter-
minal, a refrigerated cargo
ship docked under the night
sky, carrying apples from Po-
land. These fruits, shipped
from Piraeus, Greece, arrived
in Ningbo via the China-Eu-
rope Land- Sea Express.
Thanks to a "green channel",
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they reached the East China
market in as little as 48
hours—30% faster than tradi-
tional routes.

The completion of the
Ningbo Meishan International
Cold Chain Base, set to be
fully operational in October
2024, will further enhance the
city's import capacity.

For Li Min, a logistics
manager at the port, these
changes represent a significant
shift. "In the past, CEE wines
had to go through multiple
transshipments before reaching
China. Now, the China-Europe
Express Shipping Route en-
ables direct port-to-port deliv-
ery. Even special cargo, like
lithium batteries from China,
can be swiftly sorted at Wil-
helmshaven's specialized
warehouses before being dis-
tributed," Li explained.

As these trade corridors
evolve, they are not only re-
ducing travel times—they are
transforming the global trade
landscape.

In 2024, Ningbo's port
imported 7.76 billion yuan
worth of agricultural products,
including meat, seafood, and
fresh fruits. Notably, imports
of frozen fruits from CEE
countries surged by 110.1%
compared to 2018.

From Market Pioneer
to Industry Leader

Chen  Yunbin,  General
Manager of Ningbo Best Home
Import & Export Co., is always
on the move. On March 2, he
represented  Ningbo's  private
sector at a trade forum organized
by China's Ministry of Com-
merce in Shanghai. Just four days
later, on March 6, he was back in
Ningbo, sporting a "CEE Product
Promoter" badge as he prepared
to launch a beauty product
showcase in the Ningbo Free
Trade Zone.

"In import and export, things
move fast—you must keep pace,"
he explained. A seasoned busi-
nessman of global trade, Chen
clocks the equivalent of three
trips around the world each year.

In February 2024, Chen
traveled across three continents
in just 20 days, securing exclu-
sive distribution rights for beauty
brands in Krakéw, Poland. Seven
years ago, he introduced Polish
goat milk lotion to China, and
today it is one of the top-selling
items in Tmall's China- CEEC
section. His company's CEE per-
sonal care products now generate
more than 10 million yuan in
annual sales, consistently ranking
among the top sellers at the Chi-

na- CEEC Expo. "Consumers
progress from curiosity to repeat
purchases, while we transition
from market testing to meaning-
ful penetration," Chen noted.
Across China, Ningbo's
CEE product retail network con-
tinues to expand. In Xinjiang,
customers can sample Slovenian
honey, while in Yunnan, Czech
crystal are debuting in stores. By
building a far-reaching distribu-
tion network, Ningbo is steadily
bringing CEE products into the
everyday lives of Chinese people.

High- Tech Partner-
ships Engineering a
New Era

At Minth Group's factory in
Serbia, Marko the engineer keeps
a worn notebook tucked into his
uniform pocket. The notes were
taken during a training program
at Minth's Ningbo Chunxiao
Base: quality control processes
written in Serbian, alongside
daily expressions written in Chi-
nese pinyin.

Having contributed to China-
Serbia technical standard discus-
sions, Marko played a key role in
developing an intelligent detec-
tion system that merges Chinese
and European industrial stan-
dards—boosting production effi-
ciency by 30% in the factory.

This kind of cross- border
collaboration is fueling rapid
growth. Over the past decade,
Ningbo's technology trade with
CEECs has increased eightfold,
with high- tech auto parts now
accounting for over 40% of ex-
ports. In Pécs, Hungary, Minth's
factory blends 95% automation
with localized management, cre-
ating a model for China-CEE in-
dustrial cooperation.

By the end of 2024, Ningbo
had invested in 84 projects across
CEE, totaling $1.19 billion—
double the number of projects
and a staggering 50-fold increase
in investment scale since 2014.
More than $800 million of that
investment was made after 2021.

"Ningbo remains committed
to pragmatic cooperation and
mutual benefit," said an official
from the Ningbo Municipal Bu-
reau of Commerce. "Through lo-
gistics transformation, techno-
logical synergy, cultural integra-
tion, and institutional innovation,
China-CEE cooperation is shap-
ing a unique framework for col-
laboration."

The growing presence of

CEE products, such as Polish
goat milk lotion and Serbian
coffee, highlights the tangible
success of Ningbo's international
cooperation and its expand-

ing global reach. @
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By Zhao Yu

On March 22, during the
2025 Fenghua Marathon, a
team of 16 international and
Chinese student volunteers
from  Ningbo  University's
Business School stood out in
their peach-pink uniforms as a
vibrant presence along the
marathon course.

Arriving in the early
morning, the volunteers set up
the course, distributed amenity
packs to the runners, guided
them to their designated lanes,
and cheered them on. Posi-
tioned at key pit stops, their
duties included maintaining

track safety, helping guide
traffic along the perimeter, se-
curing athlete safety, and as-
sisting cheer squads.

"Go! Push harder! The
finish line 1is right there!"
shouted William Leslie, an in-
ternational volunteer, as half-
marathon runners crossed the
finish line.

Leslie was deeply moved
by the positive vibe between
the runners and the spectators
cheering them on. "The atmo-
sphere inspired me to give my
best as a volunteer, ensuring
they had an unforgettable ex-
perience," he shared.

When asked if he would

volunteer again, Leslie replied
without hesitation, "Absolute-
Iy!"

By mnoon, five interna-
tional students were enthusias-
tically applauding each finisher
at the marathon's finish line.
Among them was Kuznetsova
Svetlana, a student from Uz-
bekistan in her final year at
Ningbo University, who has
participated in multiple Feng-
hua volunteer initiatives since
last summer. Her dedication
has inspired many fellow stu-
dents to join volunteer pro-
grams.

Volunteering at previous
editions of the Fenghua Mara-

International students applaud finisher at the marathon's finish line.
[Photo by Chen Jinyi]

thon has greatly improved
Svetlana's Mandarin skills—
she now communicates effort-
lessly in both writing and
speaking.

"I met runners from Tai-

zhou, Hangzhou, and beyond, all
drawn to the Fenghua Marathon. I
even spotted members from Ning-
bo University's running club!" she
said. "This event has truly become
a grand celebration."”

Ningbo's Sunian
Crafts: From Local
Business to Palace
Museum Supplier

By Jin Yuhan

Recently, a pop-up fair was
held by the Palace Museum at the
Hi5 mall in Yuyao, Ningbo,
showcasing over 350 types of
merchandise inspired by the
Forbidden City: notebooks, sa-
chets, bracelets, and more. The
event drew crowds eager to
browse and shop for these heri-
tage-themed items.

Notably, 80 percent of the
products on display came from a
small- town business, Ningbo
Sunian Crafts Co., Ltd., based in
Mazhu Town, Yuyao. How did a
seemingly unremarkable small
company become a supplier to
one of China's most prestigious
cultural institutions?

Zhang Chong, the founder
of Sunian, hails from Mazhu
Town. In 2010, she started her
business in Yiwu, the world's
largest small  commodities
wholesale market, selling craft
items.

"Yiwu offers infinite op-
portunities, but the market is too
homogenous. I believe tapping
into traditional Chinese culture is
the best way to stand out," she
said.

Her breakthrough came with
a silk mouse pad, which became
a bestseller in China and eventu-
ally drew international interest.
This success proved that Chinese
culture- inspired merchandise
could be both profitable and a
means of sharing heritage glob-
ally.

As Yuyao's logistics net-
work expanded, Zhang moved
her business from Yiwu to her
hometown in 2016, establishing
Ningbo Sunian Crafts Co., Ltd. to
focus on designing and producing
her own craft items.

In 2023, Sunian secured its
place in the Palace Museum's
supply chain with the launch of a
notebook set titled "Palace Cats
Through the Four Seasons". In-
spired by the Forbidden City's
famous resident cats and its
breathtaking seasonal sights, the
set features four distinct designs.
The notebooks became a hit, with
over 40,000 sets sold to date.

That same year, as Harbin's
tourism boom drove demand for
souvenir refrigerator magnets,
Sunian tapped into the magnet
market. The company turned
imperial dragon robes, phoenix
coronets, famous paintings, and
other items from the Imperial
Palace's collection into intricately
designed magnets. These minia-
turized works of art allow trav-
elers to take home a piece of
China's rich artistic heritage.

"We will continue to design
products that blend legacy with
modern appeal, revitalizing tra-
ditional culture for a new era and
expanding its global reach,"
Zhang said.
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